
Increase visits 
with data-driven 
geofencing

CASE STUDY
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Case Study: Geofencing Targeting

How It Works

The Goal
To support our client’s upcoming oil change promotion, a two-month 
geofencing campaign was implemented across ten locations and six 
states. When pre-qualified prospects entered the designated area, 
they were targeted and shown a redemption coupon.

Using our verified 
data through 

RigDig, owner-
operators  

and small fleets  
were targeted.

Live ad drove 
prospects to the 
desired location.

Prospects viewed 
ad on their  

mobile phones.

Prospects entered 
one of the predetermined 

geofenced areas



3

Case Study: Geofencing Targeting

Impressions Clicks Visits Conversion 
Rate

Texas 313K 246 78 32%

Indiana 241K 200 69 35%

Georgia 80K 65 140 215%

South  
Carolina 81K 67 34 51%

Connecticut 160K 114 37 32%

Oklahoma 80K 72 48 67%

The Outcomes
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10 locations 
in the program

7 of the 10 locations 
had prospects redeem 

the promotion

Of those 7 locations, a total of
165 promotions 
were redeemed

Those 7 locations had  
additional sales totaling 

$59K

95%  
of redemptions were 

NEW customers

295% ROI
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Total Results

Our Client Received

2
Months

406
Visits

$36.94
Cost-per-visit

955K
Impressions

764
Clicks

53%
Conversion Rate

Contact your Sales Representative today and begin geofence 
targeting your ideal audience to drive revenue growth,  

foster new prospects, and secure market share.
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We are the growth platform for vital industries such as 
transportation, construction and agriculture. Through a 
combination of people and technology, we give our clients 
unique capabilities to sell to and serve their end customers 
better. We create better relationships, better insights, 
and better results in sales, recruiting and other essential 
services that drive sustainable growth for our clients.

For more information, visit: www.randallreilly.com.


